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FOR IMMEDIATE RELEASE

Date
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Napa, CA – DATE –Begin your press release with a two sentence paragraph that provides a quick overview of the news and why it is important. It should read easily and make your news sound exciting to a general audience. 

Next, provide some background information on your organization, program or project. Make sure to write your release in terms that the general public will understand. 

Next, you can include a quote from your organization’s Executive Director or Board member.

Napa Valley Community Foundation also is happy to provide a quote about your organization.  Please contact us for a quote.

The final two paragraphs should include boiler plate information about your organization and its history, as well as the below information about Napa Valley Community Foundation:
About Napa Valley Community Foundation

Napa Valley Community Foundation helps donors transform their passion for giving into greater impact.  Since 1994, NVCF has served as a bridge between philanthropic families and hard-working nonprofits, bringing people, ideas and resources together to enhance the quality of life in our community. From American Canyon to Calistoga, NVCF has distributed more than $40 million in grants since it was founded, and currently serves as the philanthropic partner to 100 individuals, families, nonprofit agencies and corporations in Napa Valley.  To learn more visit www.napavalleycf.org.

Lastly, repeat "For more information, contact:" as the last sentence. 
### (These marks are centered just below the content of the release and signal the end of the release.)

